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This book is an ideal compendium for practitioners/management students to review
and revise effective business philosophy along with a strong theoretical
underpinning. Written in a no nonsense style, it avoids acronyms and depicts
management principles in a lucid manner. Worth reading it over and over to sustain
clarity in managerial acumen and ability to support better decision making. The
book provides depth of detail and at the same time is able to offer an integrated view
of the decision-making process in organizations.
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