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 Whether or not your brand is on social media, your consumers are. They are 
continuously sharing their good and bad experiences about your brand. Most brands 
are not prepared to deal with negative feedback which, if ignored, can spiral into a 
crisis. This book seeks to aid brand and business owners to structure organizations to 
be crisis- ready. 

Contents | List of Abbreviations | Foreword by Sanjay Behl | Preface | 

Chapter 1 The Age of Crisis 

Chapter 2 Creating a Crisis-ready Organization 

Chapter 3 Building a Crisis Playbook 

Chapter 4 Securing Your Digital Assets 

Chapter 5 Social Media Monitoring 

Chapter 6 Storycrafting 

Chapter 7 Execution 

Chapter 8 After the Storm  

About the Authors 

Hushidar Kharas is a passionate marketeer and technophile. He has built campaigns 
for large customer brands over the last 10 years. After a stint at the Future Group, 
working on the personal care brand Wild Stone, he moved to Yum Restaurants India 
where he built the digital and customer engagement practice for KFC India from 
scratch. 

Venke Sharma is a digital marketing practitioner, recognized by SAP as India’s Most 
Influential Digitalist Thought Leader in the domain of marketing (2015). He had begun 
advocating digital brand strategy at a time when most brands didn’t even have 
websites, and he built Tribal DDB India, one of India’s first digital agencies. 

 

 

 

 

https://www.kbipublishers.com/authors/hushidar-kharas/
https://www.kbipublishers.com/authors/venke-sharma/


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


