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The need for restructuring and transforming business practices for the benefit of 

humanity and the environment is a major theme of this book. Interactivity and 

connectedness of people and things/data is transforming everything. Many 

organizations, even the traditional ones, have entered a process of 

transformation through innovation and rethinking their business models, which 

affects the way leaders communicate, lead, and co-create. 

Brilliant leadership is a new intellectual framework to guide strategists, 

gamechangers, senior executives, and aspiring leaders. This new framework is 

based on our current work on leadership development and focuses on what it 

means to become a brilliant leader. 
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