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This book uses storytelling, examples, and clear, everyday language to blend
leading-edge psychological research and leadership practices with the authors’
own work in coaching, assessing, and developing leaders for three decades
around the world. The book takes the reader on a journey through three major
learnings: First, the authors describe the nature of the tide and the demands on
leaders to move beyond a reactionary, agile approach toward the forward-
leaning, active stance of personal agency.
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